Ol THE ROAD

A typographical journey through some ideas
by Victor Garcia



WHERE ARG WE GOING?

In our daily work
we have to face
certain prejudices that
people like to use
to diminish our ideas.

This brochure tries to give
another chance to Zootype
in this unfair battle.

You can see the result
in the following pages.
| hope you enjoy it.

HAVE A GO JOURKREY?



(Worried comment of an Account Executive).
< >



(The Account Executive, who is also our friend, is desperately trying to belleve that we are not crazy).
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ZOOTY?L

Typedesign about generic fauna e 1997
2nd. Prize / Fun Category e 2nd. International Digital Type Design Contest / Linotype Library / 1997

Available on Linotype Library Website < >


http://www.linotypelibrary.com

THE 531G 3UG THEORY

This AD belongs to a simulated graphic campaign. It's just an excuse to demonstrate the Zootype P ROTOTYP E@
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advertising possibilities to sell cars -no car in particular-. Imagine in its place the car model you like. PG s P C s Dol

The car model shown here is an artwork of an imaginary model. Any similarity with real car models is a coincidence. F RIENDLY 5 PORT 5 ERIES
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possibilities to sell cars -no car in particular-. Imagine in its place the great performance and stylish car model youlike. A Fantasy Car Company A
GRAND SPORT SERIES

7;is AD belongs to a simulated graphic campaign. It's just an excuse to demonstrate the Zootype advertising P R O T O T Y P E @ \

The car model shown here is an artwork of an imaginary model. Any similarity with real car models is a coincidence.



ZOOTYE LANS

Typedesign about terrestrial fauna ¢ 1998/99

Available on Linotype Library Website < >


http://www.linotypelibrary.com
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7i:is AD belongs to a simulated graphic campaign. It's just an excuse to demonstrate the Zootype Land advertising P R O T O T Y P E @E‘
possibilities to sell cars -no car in particular-. Imagine in its place the great performance and stylish car model youlike. A Fantasy Car Company
The car model shown here is an artwork of an imaginary model. Any similarity with real car models is a coincidence. G RAND 5 PORT S ERIES
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OOTYPE AR

Typedesign about flying fauna ¢ 1998/99

Available on Linotype Library Website


http://www.linotypelibrary.com
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Ve N 7;1is AD belongs to a simulated graphic campaign.

@ It's just an excuse to demonstrate the Zootype Air
2 advertising possibilities to sell cars -no car in particular-. P R O T O 1' Y P E ©
0 To fill the dotted line next, imagine the great A Fantasy Car Company
N performance and stylish car model you like. GRAND SPORT SERIES

TR N R R R RN R ' I The car model shown here is an artwork of an imaginary model. Any similarity with real car models is a coincidence.



Typedesign about aquatic fauna e 1998/99

Available on Linotype Library Website < >


http://www.linotypelibrary.com
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his AD belongs to a simulated graphic campaign. It's just an excuse to

demonstrate the Zootype Water advertising possibilities to sell cars -no car in particular-.

Imagine in its place the great performance and stylish car model you like.

The car model shown here is an artwork of an imaginary model. Any similarity with real car models is a coincidence.

PrRoOTOTYPE®

A Fantasy Car Company
GRAND SPORT SERIES
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63 Some people think that Zootype is a nice typedesign to
use in ecological design projects, but they believe that
it won't work so well to advertise -for example- a car.

To prove they could be wrong, | developed
some creative ideas to sell cars using Zootype.
To avoid using known trademarks, | have created
my own fantasy car company to show ideas.

ASOUT IDEAS

Beware, ideas can jump up to your head at any time.
But you should take it easy, ideas don't bite. & =
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LY TS Fris AD belongs to a simulated graphic campaign.
"'" It's just an excuse to demonstrate the Zootype Land

advertising possibilities to sell cars -no car in particular-. P R O T O T Y P E ©
To fill the dotted line next, imagine in its place A Fantasy Car Company

the great performance and stylish car model you like. GRAND SPORT SERIES

T R R b B ] ‘ The car model shown here is an artwork of an imaginary model. Any similarity with real car models is a coincidence.
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0.‘ g @9 Talking about graphic communication,
" PY © the typography is just a tool and its selection
o ¢ _ © depends always of an idea, not the other
[ ¢ _ ¢ way around.
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“ | When you label the fonts, like:
» “this one is for cars”; “this one is for
- - toys” or, -on the contrary-: “this one is
- not for cars”; “this one is not for toys"-
o ® ® ¥ you're cutting off your creative
o ® N u g possibilities. Nobody can help you when

o .. . you set limits to your own mind.

= | DRAS?

’ But thinking creatively, you would see that
Q Zootype works not only to sell cars, but also
teo
to sell whatever you may think of. ﬁ
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to sell cars

The car model shown here is an ai

is AD belongs to a simulated graphic campaign. It's just an excuse to demonstrate the Zootype

in particular-. Imagine in its place the great performance and
an imaginary model. Any similarity with real Caw .
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CREATIVE

GUIELIN

m Communication aim:
To demonstrate Zootype's advertising possibilities to sell cars.

%’ Product: Zootype and imaginary cars. These are not ADs
- to promote specifically the kind of cars shown here.

ﬁ Product marketing: Imaginary.
| don't pretend that my graphic pieces run out
the possibilities of using Zootype in this matter.

#8555 Media: Advertisements.
Adaptable to other graphic forms,
like posters, brochures, etc.

(ﬁ%if The car shown on the Ads is an artwork
of a non defined model, used to exemplify
~the generic concept of “present time car”.
The artwork does not represent
any car model in particular.
Any possible similarity with
any real model is a coincidence.




I i i Lﬁs Linotype Zootype™ typedesign by Victor Garcia

yay
% %%% Linotype Harry Cars™ typedesign by Robert Hasse

TeXt (advert|5|n8) Linotype Brewery™ typedesign by Gustavs A. Grinbergs
TEXt (StO r),) Linotype Ergo™ typedesign by Gary Munch
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Sy | specially thankful to
Mr. Bruno Steinert and the Linotype Library's
crew for the opportunity they gave me to show
some Zootype advertising possibilities in a
creative way.

I also thank to my wife Adriana Ellinger
-also a designer- for her support about the idea,
so as to my son Marcos for his collaboration with
some artworks and to him and to Cristina Ellinger
for their help with the English text. ytamss
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THAT®S Ak, SUT

If you are an Account Executive, there's still a d|:emma to be solved:
Are these ADs to sell cars also suitable to sell a typedesign, or vice versa?
I do not have the answer. Anyway, let the ideas grow instead of flattening them.

QQ If you are a Designer, | hope you feel encouraged enough to explore it
by yourself using Zootype in other creative ways. Have a nice trip!

ﬁ If you represent a Car Company, the whole creative ideas of the ADs shown here
are waiting for a buyer. If you are interested, please contact me in the address below.

Credits:

Linotype Zootype™; Linotype Harry Cars™; Linotype Brewery™; Linotype Ergo™ are Trademarks of Linotype Library.
Car drawings on pages 3; 4; 5; 15; 17; 19; 20; 21; 22 belongs to Linotype Harry Cars™, typedesign by Gustavs A. Grinbergs.
“Prototype” concept -as fantasy name associated to typography-; Prototype logo; Prototype symbol ©Victor Garcia.
Photographs and artworks ©Victor Garcia.
Idea, text and graphic design ©Victor Garcia.

Victor Garcia
Diagonal Salta 935, Martinez (1640)
Buenos Aires, Argentina
Phone/Fax: 54-11-4792-0610

Issued in Buenos Aires on July 31st. 1999 / 2nd. edition on April 2nd. 2002

“Zootype on the Road” Copyright ©1999/2002 Victor Garcia. All rights reserved.

No part of this graphic design may be reproduced, stored in a retrieval system or transmitted
in any form or by any means electronic, mechanical, photocopying, recorded or otherwise
without the prior written permission of the copyrighter owner. P
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